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GEM DEFINITION OF ENTREPRENEURSHIP

“Any attempt at new business or venture
creation, such as self-employment, a new
business organization, or the expansion of an
existing business, by an individual, a team of
individuals or an established business.”
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GEM FRAMEWORK

Social, cultural, political,
economic context
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Entrepreneurial
framework
conditions

Basic requirements
Efficlencyenhancers

Innovation and business
sophistication

ENTREPRENEURIAL ACTIVITY

P BYPHASE
Nascent, new, established,
discontinuation

P BYIMPACT
High growth,
innovative,
internationalization

P BYTYPE
TEA, SEA, EEA
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TOTAL EARLY-STAGE ENTREPRENEURIAL
ACTIVITY (TEA)

POTENTIAL NASCENT OWNER-MANAGER
ENTEPRENEUR: ENTEPRENEUR: | OF ANEW
Opportunities, < Involved.in Setting BUSINESS
Knowledge and Skills Up aBusiness (upto3.5 yearsold)

OWNER-MANAGER
OF AN ESTABLISHED

BUSINESS (more than
3.5years old)

CONCEPTION FIRM BIRTH PERSISTENCE
Early-stage Entrepreneurship Profile
Individual attributes Industry Impact
*Gender *Sector *Business growth
«Age «Innovation
*Motivation (opportunity, *Internationalization
necessity)
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PERCEPTIONS
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m Know Entrepreneurs  m Perceived Opportunities  m Perceived Capabilities  w Fear of Failure  m Ease of Starting a Business
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SUSTAINABLE DEVELOPMENT GOALS (SU)

50.0
46.3 46.2
39.4
38-1 361 37.1 371385 376
I I I I 31.3 i I I I
AB ON Qac CA

mSocial m®mEnviro mSocial Enviro Above Profits
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MOTIVATIONS BY TEA
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M To make a difference in the world M To build great wealth or a very high income

m To continue a family tradition © To earn a living because jobs are scarce
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To make a difference in the To build great wealthor avery To continue a family tradition To earn a living because jobs are
world high income scarce
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Women Women Men Women Men Women
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MOTIVATIONS BY YOUTH AND TEA
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18-34 35-64 35-64
To make a difference in the world To build great wealth or a very To continue a family tradition  To earn a living because jobs are
high income scarce
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ENTREPRENEURIAL ACTIVITY —= STARTUP INTENTIONS

35.2

32.3

29.2 27.5

General
Population




ENTREPRENEURIAL ACTIVITY —= STARTUP INTENTIONS

21.5
18.2
16.3 16.5
134
12.2 11.1
TEA and EB 8.8 I I I
AB ON QcC CA

m Startup Expectations TEA m Startup Expectations EB
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28.0
25.1
235
22.4
8.1 ==
23 58 58 ., 5.7 58 5.9
a— 5 4.3
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m TEA m Established Business m Discontinued wm Exit
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EXIT REASONS

BABSON

38.9
233
18.7
16.7 16.7
14.1 13.1
1.1 10.4
5.6 a2 l

An opportunity to The business was  Problems getting Another job Retirement Family or personal
sell the business not profitable finance reasons

m Alberta mCanada
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Government/tax
policy/bureaucracy

EXIT REASONS (CONTINUED)
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8.6
5.6 5.6
2.9
= I

Conflict between Another business Problems with supply
business partners opportunity

m Alberta mCanada
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42.2
36.4
31.7
19.9
16.5 17.5
7.6 8.3
I I 5.0 I 6- 1 5.6 l '.7';——1‘L
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mTEA18-34 mTEA35-64 wmEB18-34 wmEB35-64

35.3

19.6

6.6 5.4
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TEABY EDUCATION
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55.9

1.3
—

11 o6

45.5
22.7
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m None/Less than High School m Some Highschool  m High School w Some College/University

35.9

20.5
16.7 N 16.7
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m Post Secondary

48.7
17.1 17.1
132 BB
3.2
CA

m Graduate Experience
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TEA BY GENDER
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MTEA mTEAMen mTEA Women
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TEABY HOUSEHOLD SIZE

66.7
64.3
59.3
53.6
27.3 26.2
214 21.7

14.5

11.9

. ] I
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mOne mTwo = Three+

24.6

Qc
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TEABY HOUSEHOLD INCOME
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Under $15,000 $15,000 to $25,000 to $35,000 to $50,000 to $75,000 to $100,000 to $150,000 to  Over $200,000
under $25,000 under $35,000 under $50,000 under $75,000 under $100,000 under $150,000 under $200,000
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TEA BY PROVISION OF UNPAID CARE

37.5 37.5

27.7 28.4

40.0
35.7

| 25.0 | vy 267

20.0 ' : L ||

16.7 : , 18.8
. , 13.3 129 e Il
10.5
‘ . I I I ’
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m TEA Unpaid Care Men m TEA Unpaid Care Women m EB Unpaid Care Men n EB Unpaid Care Women
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59.1
: 56.9 38.6

54.5 =5 =

24.2
21.2 20.4 215 214
190 | 18.5 [l 18.3
1.5 - 1.7
— | =i | ==
AB ON Qc CA

m Extractive sector m Transforming sector m Business oriented services m Consumer oriented services
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TEA MARKET SCOPE EXPORTING

35.7
333 3:9

49.4
43.2
38.4
285 29.9 25.8 31.0
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mLocal m National minter-national
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ASPIRATIONS: JOB CREATION NOW

Y
~N

mNo jobs m1-5jobs m6-19jobs w20+ jobs

0'v9
9'9S

0've
LGI
59'[

=y
»
W

JVLI

w
N

& m
=} o
(]

N
o
I =l

ON



GEM) Entreprencurshi EREERR @
J V‘ Y
Mr;r:ﬁz:eneurs . m HASKAYNE SCHOOL OF BUSINESS BABSON
ASPIRATIONS: JOB CREATION IN 5 YR
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14.4
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ANGEL INVESTMENT AVG. INVESTMENT AMOUNT

$7,617.40

$5,266.32

$4,020.24
I $3,480.12
AB ON Qc CA
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ANGEL INVESTMENT RELATIONSHIP TO RECIPIENT

400 404

4129 ‘
5.6
2.9 o
B
Close family member Some other relative A work colleague A friend or neighbor A stranger with a good

business idea

m Alberta mOntario mQuebec mCanada
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m Startup m Owner Manager
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87.0 85.5 85.3 88.9 86.3
77.6 77.7
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m Startup mOwner Manager
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TECHNOLOGY USAGE (HIGH IMPORTANCE)

61.1 61.960.8 60.0
54.8 54.8
52.4 52.5
47.6 49.2
I I 43.0 I I I I I 41.6
Email comm Email marketing Company Social media Company Data analytics Cloud
with cust/emp to customers website comm website e- tools computing

commerce

mAB mCA
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ARTIFICIAL INTELLIGENCE (HIGH IMPORTANCE)

31.6 312

39.0
30.0 33.3
IZG.z I I I I I

m Al for business model now m Al for business mode 3 years
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Al ADOPTION BARRIERS (HIGH IMPORTANCE)

o 532 44.7 46.2 44.7
41.5
I I I T I I I I

Data security and Increased cost and Resistance among Ethical dilemmas in Customer
privacy concerns implementation employees Al decision making  resistance or
challenges mistrust

mAB mCA



Al ADOPTION ENABLERS (HIGH IMPORTANCE)

57.5 54.8 60.0 549
Enhanced Improved Innovative product Better risk Increased business
personalization for operational and service management and revenue and
customers productivity and development compliance growth
efficiency

mAB mCA
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ENTREPRENEURSHIP ECOSYSTEM INDEX

5.4
5.1
4.8
4.7
4.6
I 4.5 I 4.5

Alberta Canada United States United Germany France Italy
Kingdom
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CONDITIONS
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—Alberta —Canada -—United States

Sufficiency of financing for entrepreneurs

8.00 )
Easyness to get financing for

Cultural, social norms and society support —_— O

General physical infrastructures and
services access

Government concrete policies, priority
and support

Internal market burdens Government policies bureaucracy, taxes

Internal market dynamics Government programs

Professional and commercial
infrastructure access

Entrepreneurial level of education at
Primary and Secondary

Entrepreneurial level of education at
Vocational, Professional, College and
University

R&D level of transference



GEM Global (fIB
Entrepreneurship 2
Monitor BABSON

Shifting Resources from Startups to Scaleups
 Encourage funding models and government programs to prioritize high-
potential scaleups over nascent startups.

« Expand eligibility for public and private capital access to firms showing
early signs of traction and growth.

« Align incubator and accelerator incentives to support scale-ready firms
with targeted mentorship and market access.

* Track firm progress beyond startup metrics using employment, revenue,
or export indicators to identify scaleup potential.
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Leveraging Value Capture from Firm Exits

 Promote mechanisms (e.g., angel reinvestment tax incentives) to
reinvest financial and experiential capital from exits back into the
local ecosystem.

 Facilitate stronger networks between exited entrepreneurs and early-
stage founders to enhance mentorship and knowledge sharing.

- Create awareness and policy frameworks that encourage
acquisitions and liquidity events to generate local returns.

« Explore government matching or co-investment models to mobilize
post-exit capital for innovation.



GEM Global @B
Entrepreneurship N4
Monitor BABSON

Providing Leadership on Meeting Sustainable Development
Goals (SDGs)

« Support SDG-aligned entrepreneurship through targeted challenges,
prizes, or procurement contracts.

 Encourage integration of SDG priorities in innovation programs,
particularly in energy, agriculture, and health.

 Advance data systems and indicators that track entrepreneurial
contributions to environmental and social impact.

* Incentivize businesses to adopt ESG reporting and impact
measurement from early stages.
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Unleashing Entrepreneurial Potential Via Higher Education

« Embed entrepreneurship and innovation skills across disciplines, not
only within business faculties.

* Fund experiential learning, student ventures, and campus-based
startup supports through provincial grants.

» Strengthen pathways from research commercialization to venture
creation via streamlined IP and licensing policies.

* Foster academic-industry partnerships that create opportunities for
students and faculty to engage in real-world innovation.
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Supporting Families and Work-Life Balance in Entrepreneurship

» Design childcare and parental leave policies to accommodate self-
employed and founder parents.

* Recognize the role of household and family networks in supporting
entrepreneurial activity, especially among equity-deserving groups.

 Integrate mental health and well-being supports into entrepreneurial
programming and accelerators.

* Create funding programs flexible to non-linear entrepreneurial
journeys, including caregiving responsibilities and career breaks.
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